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How Benedictine Monks 
saved the world

St. Benedict’s Abbey        K a n s a s M onk s . or g

f a c e b o o k . c o m / k a n s a s m o n k s   •   t w i t t e r  @ k a n s a s m o n k s
i n s t a g r a m  @ k a n s a s m o n k s

 9 :30 a m   •   S at u r d ay ,  S e p t e m b e r  22
m a s s  i n  a b b e y  c h u r c h  -  8 : 0 0 a . m .  •  r e g i s t r at i o n  -  8 : 3 0 a . m .

- - 5 k  a n d  o n e - m i l e  w a l k - -

$20 A g e s  1 4  &  U n d e r  $ 1 0
I n c l u d e s  E n t r y  F e e , 
M o n k R u n  T - s h i r t ,  a n d  m o r e

A l l  p r o c e e d s  g o  t o  t h e  c a r e  o f  t h e 
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register online at
KANSASMONKS.ORG/MONKRUN
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run for a monk!
2 0 1 8

j . d .  b e n n i n g
c r e a t i v e  p o r t f o l i o  &  r e s u m e



My first job out of college was 

the photography and design for 

Kansas Monks magazine, the 

publication that I now lead as 

editor. It is our goal to offer an 

immersive experience in each 

and every issue, transporting the 

reader from wherever they are in 

the world to St. Benedict’s Abbey. 

A Brochure Cover:

“The Monastic Life” Magazine Layout:
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A large part of my work has been 

dedicated to fundraising – at live 

events, through peer-to-peer 

marketing, and direct-mail pieces. 

For a standard appeal I draft a 

letter, design a response card, and 

design a “premium” for the reader 

(typically a card you might hang on 

your refrigerator or place on your 

desk). I also founded a “young-

donor” society, helping generate a 

new base of support for the monks 

of St. Benedict’s Abbey.

Additionally, I am the designer 

for all Abbey consumer goods, 

such as books & gifts, designing 

book covers, t-shirts, and product 

packaging.

One Legacy • One Future
p r ay i n g  a n d  w o r k i n g  s i n c e  1 8 5 7

We humbly a sk  you to  par tner  with us  to  match a $200,000 challenge .

Campaign Card:

Benedict’s Brittle Packaging:

Jockey Box Design:

Event Promo Flag:

m o r e  d e s i g n  &  w r i t i n g



2020 Promotional Magnet:

The Abbot’s Table 2019 - 8:07

The Rule “Made for TV” - 0:49

Where does this Love Begin? - 1:05

Ora et Labora: A History - 4:10

2019 Promotional Graphic:

The videos below were produced for The Abbot’s Table; I am responsible for all aspects of 

production: scripting, shooting, and editing. - Click image to view on Youtube -

t h i n k i n g  d i f f e r e n t ly

In 2012 (and every year since) I was 

challenged to create the program 

and advertising materials for a 

fundraising dinner: The Abbot’s 

Table. Benefit dinners are nearly 

all the same, so the question was, 

how do we make this a unique 

experience? The answer was a 

fresh take on monastic life through 

a rhythmic interplay of humorous 

and moving videos seeking to 

keep the audience on their toes 

and the conversation about the 

event itself. This event has grown 

each year in attendance hosting 

more than 900 guests and raising 

over $800,000 annually.

https://www.youtube.com/watch?v=rQPieTHM7kg&feature=emb_title
https://www.youtube.com/watch?v=b_RzEITCxn0
https://www.youtube.com/watch?v=yHLkH64JVNU
https://www.youtube.com/watch?v=kv1tRTsf6ns


Giving Day Promotion:

Weekly Video Series:

Live event graphics:

I am responsible

for creation, 

programming,

and promotion.

Kansasmonks.org MonkVocations.org

I am responsible for the design and maintenance of the Abbey’s websites.

 - Click image to view in browser -

s o c i a l  m e d i a  &  e v e n t s

Social media, the monster that 

is always hungry (has anyone 

ever found the bottom?) These 

platforms provide an opportunity 

to be creative and funny that 

normal media doesn’t afford – and 

that’s the best part – it’s the only 

way I could get a monk to go to 

McDonald’s or spoof SportsCenter.

COVID-19 created a unique 

opportunity – we implemented 

onlne live events to engage 

audiences across the globe 

generating 2,000 new Youtube 

subscribers, 1,600 new e-mail 

subscribers, and over 400 new 

donors.

Through social media I was also 

able to generate new media 

partnerships, giving the monks a 

presence on national television 

and radio outlets.

http://www.kansasmonks.org/videos
https://www.youtube.com/watch?v=ydcKAh1ia_U
https://www.youtube.com/watch?v=ydcKAh1ia_U
https://www.youtube.com/watch?v=gfcOHF89z9E&feature=emb_title
https://www.kansasmonks.org/
http://www.monkvocations.org/


Whether it’s designing labels for 

my own homebrew, campaign 

flyers for friends, or my family’s 

calendar, I am constantly trying 

to come up with engaging, fun, 

and creative ways to convey a 

message.
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r e s u m e

johndbenning@gmail.com • 913.370.1705

See more examples of my work at benninggraphics.com

I live to create – it’s in my bones. From writing music to graphic design, nearly all of my time is

wrapped up in some creative pursuit. I have been fortunate to meet a lot of amazing people and

help fill their media needs, primarily in the non-profit sector, designing web and print graphics,

writing copy, producing videos, and more to raise funds and awareness for a variety of projects.

I would love to discuss your project, and how we can work together!

Q U A L I F I C A T I O N S

•  Excellent written and verbal communication skills

•  Expertise with Final Cut Pro X

•  Expertise with Adobe CS Products

•  Extensive experience as videographer and photographer (studio & live-events)

•  Outstanding computer skills

•  Extensive experience writing press releases, columns, articles, and appeal letters

S E L E C T E D  A C C O M P L I S H M E N T S

•  Produce and execute programs for major fundraising events

•  Keynote speaker at 2017 & 2019 Benedictine Development Symposium

•  Editor & designer of award-winning Kansas Monks magazine

• Execution of annual direct-mail campaigns generating over $500,000 annually

•  Founder & leader of “Young donor society” growing support to more than 130 members

• Generated media partnerships with multiple outlets to give Abbey a wider audience

W O R K  E X P E R I E N C E

Director of Communications - St. Benedict’s Abbey, Atchison, Kansas

October 2012-

• Editor of Kansas Monks magazine (see ‘publications’ at benninggraphics.com)

• Create and execute program for Abbot’s Table banquet

• Create and execute direct-mail fundraising campaigns

• Creation and management of Kansasmonks.org

• Manage all Kansas Monks social media platforms  

(Responsible for initial creation and audience growth)

• Manage St. Benedict’s Abbey Internship program (1-4 interns annually)

Independent Contractor

2004-

• Produce and edit videos for a variety of organizations

• Design of print promotional material (e.g. posters, brochures, etc.)

• Design websites for foundations, companies, or individuals

http://benninggraphics.com
http://www.benninggraphics.com/publications


r e s u m e  &  r e f e r e n c e s

Art Director - St. Benedict’s Abbey, Atchison, Kansas

August 2008 - October 2012

• In charge of layout & design for Kansas Monks and all other Abbey print material

• Creation of first Abbey website and social media channels

• Photographer and videographer for all events

• Received 1st place (2009) and 3rd place (2010) for General Excellence from Catholic 

Press Association

Asst. Residency Director - Maur Hill-Mount Academy

2004-2008

• Began as dorm prefect in 2004, supervising a floor of high school boarding freshman

• Promoted to Asst. Residency Director in 2006, supervising male dorm staff 

Director - Camp St. Maur

2001-2006

• Started as counselor in 2001; promoted to Asst. Camp Director 2003-2005, put in charge 

of camp operation in 2006

• Supervised 12 Staff Members and 48 campers weekly each summer

• Creation of camp marketing materials, website, and video

E D U C A T I O N

Benedictine College - Graduated 2008

• Earned Bachelor of Arts in Mass Communications

• Creation of Videos for Scholarship Ball fundraising event

• Post-Graduate Video Internship with Life Teen in Prescott, Arizona

R E F E R E N C E S

Matt Kemnitz

Mattkemnitz@yahoo.com

785.218.5936

Ben McAnany

Benm@mcananyconstruction.com

479.438.1165

Sr. Mary Agnes Patterson, OSB

patterson@mountosb.org

913.360.6200

Dan Madden

dmadden@srcharities.org

707-787-7013

Additional references available upon request


